
 
 

Talking Points on June 28, 2002 FTC Report on the 
Marketing of Sexual/Violent Music to Children 

 

The Federal Trade Commission has once again found that the movie and video game 
industries have made progress away from targeting children with ads for products with 
questionable content.  That progress should be recognized and further progress should 
be encouraged. 

The music industry, however, has shown absolutely no willingness to help parents 
protect their children from music with overtly sexual and violent lyrics.  Music with 
obscene lyrics are still commonplace.  Music that glorifies death, violence, and hatred is 
also common in certain music categories. 

In fact, the music industry is guilty of more than just refusing to help parents.  It actually 
preys on children by marketing this music directly to them.  Marketing explicit materials 
to children is not a First Amendment right.  It is wrong, and it should stop. 

There are many documented cases of violent and even homicidal conduct connected in 
some way to the music we are questioning.  The perpetrators of the Columbine 
Massacre were fans of music that glorifies death, violence, and murder. 

The music industry has a duty to consider the welfare of America’s children.  It 
obstinately refuses to do so.  Apparently, the producers of this music are willing to put 
their own greed over the welfare of children. 

As worthless and condemnable as this music is, we are not calling for censorship.  All 
we want is for the music industry to stop marketing it to minors. 

I call on the FTC to continue monitoring the music industry and pressing it to stop 
marketing this music to children.   

Music is prominent in adolescent lives: teenagers spend between 4 and 5 hours a day 
listening to music and watching music videos. 

Christenson, P.G. and Roberts, D.F. (1998). It's Not Only Rock & Roll: Popular Music in the Lives of Adolescents . New 
Jersey: Hampton Press, Inc.   

66% of 13- to 17-year-olds believe violence in music is partly responsible for violent 
crimes like the 1999 Columbine High School shootings. 

Children, Violence, and the Media: A Report for Parents and Policy Makers (as cited from a Time/CNN Poll ). (September 
14, 1999). Senate Committee on the Judiciary.   
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Studies show that the preference for heavy metal music may be a significant indicator 
for alienation, substance abuse, psychiatric disorders, suicide risks, sex-role 
stereotyping, or risk-taking behaviors during adolescence. 

Christenson, P.G. and Roberts, D.F. (1998). It's Not Only Rock & Roll: Popular Music in the Lives  of Adolescents . New 
Jersey: Hampton Press, Inc.   

The American Academy of Pediatrics reported that portrayals of violence in popular 
music videos could distort adolescents' expectations about conflict resolution, race and 
male-female relationships. 

 
"Press Release: Music Videos May Affect Adolescents' View of Violence." (April 1998). American Academy of Pediatrics.  
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